
  

LinkedIn keys to stand out from the crowd 
 

Profile photo 
 

LinkedIn uses a circular format for the profile image, adapt to it. Ensure to dress appropriately for 
your industry and role. Moreover, make sure your photo looks professional, high quality, friendly and 
has good ligh�ng and a clean background to create a good first impression to visitors.  

In the background image is op�mal to put a not overcrowded picture of what your business field is 
about. To harmonize the aesthe�c of the profile. 

Headline 
Write short impac�ul sentences, not more than 5 or 6. (4 is also okay) 
Use keywords of your field. Think about what terms of phrases people in your business field would 
use to find a worker.  
Use phrases that unite how your ability matches your working field. 
 
Example: If you are working in social media, use phrases such as social media strategist or “digital 
marke�ng expert. 
 
Make sure to use ac�on words. These are energe�c words, to sound more engaging, compelling, and 
memorable.  
 

 
 



  

Lastly, we recommend searching for top-ranking professionals from your industry and inspiring some 
of your headlines and key words in them. 
 

Profile Summary 
Provide a more detailed overview of who you are, your professional background, your career goals, 
key skills, what you do, and what you want. 
Decide on the first or third person. And s�ck to it. (If first person is used, a more casual storytelling of 
your path and skills is also an op�on) 
Do not doubt, be confident and decisive in your sentences. Show how passionate are you about what 
you are doing. 
Highlight key points and not the key points that mater to you, but the key points that mater to your 
target audience. 
The profile is made to impress, so put some skills and accomplishments.  
 

Experience 
A chronological list of your work history, including details about your job �tles, companies you've 
worked for, job descrip�ons, and dates of employment. Add the skills you gained and used in your 
jobs in the skills section. (Reserve some skills gained for the skills achieved during your educa�on) 

Adding volunteering is a great way to be more appealed to companies and users. 

You can add media – external new ar�cles, videos, photos, website links, and SlideShare 
presenta�ons – to each role in your Experience sec�on. 

You can also put some side hustles you have done but keep the reader centred on what you want the 
reader to get focused on and not lost through the side hustles. 
Tip: You can’t change the order of all your roles – they are organised by date. But if you have side 
hustles or concurrent roles, you can reorganise them depending on your priori�es. Click on the 
hamburger menu and toggle the role up or down. 

 

Educa�on 
Informa�on about your educa�onal background, including schools atended, degrees earned, and 
gradua�on dates.  

List all your qualifica�ons.  

Wri�ng some skills gained through the educa�on is also recommended. 

Licenses and cer�fica�ons such as when you get one for atending conferences and seminars, or 
cer�fied courses, are not able to be compared with academic degrees, thus these qualifica�ons have 
a different sec�on, called “Licenses & Cer�fica�ons”, right below the Educa�on sec�on. 

 



  

Skills 
A list of skills and exper�se that you possess, which others can endorse on LinkedIn. You can also use 
bullet points for the skills. Differen�ate and men�on between so� and hard skills.  
The skills need to be yours but know which skills are the most searched or valuable in your industry. 
You can search for words inspira�on that adapts to your skills on different websites in case you do not 
come up with some ideas. 
 
To add Skills to each role, go to your Skills sec�on, click the pencil icon, and then the second pencil 
beside the skill you would like to assign to one or more roles. Check the roles where the Skill applies 
and hit ‘Save.’ Done. 
 

Recommenda�ons 
Tes�monials and endorsements from colleagues, supervisors, or professional contacts who can vouch 
for your skills and work. 

It is usually overlooked but it is a good proof of how provenly reliable you are. So around 2 or 3 high-
quality recommenda�ons of the highest hierarchy as possible in the place you have worked, 
highligh�ng posi�ve aspects of yourself and the job done, is a real profile boos�ng.  

High hierarchy posi�ve recommenda�ons are considered a bit more redundant, but it is also 
beneficial to have the reviews from different classes or hierarchies inside the company, to show how 
you are compa�ble with all the levels inside the company and appreciated in every level. 

It is also recommended to post colleagues’ recommenda�ons to enable an exchange of sincere 
posi�ve opinions about the job done. 

Accomplishments 
This sec�on may include awards, cer�fica�ons, publica�ons, projects, and other notable 
achievements. 

Try to put them in importance order, so people will focus on the first ones but a deep sec�on of 
relevant licenses and accomplishments is always well seen, as it will show that you are a person that 
is in a constant gridding. 

 

Interests 
LinkedIn interests, are simply the topics you follow on LinkedIn. The interests sec�on indicates your 
favourite influencers, topics, companies, organiza�ons, and groups you follow. 

Do not write a lot, and make sure it is related to your industry and target audience interests. 

You will see content from your interests, which will make you be more involved and be seen more 
involved in the industry you want to work at. 

 



  

LinkedIn ac�vi�es 
The first page is the one that people pay more aten�on to, so it needs to be impac�ul and show 
really how you want to be perceived. 

It is important to stay ac�ve on the pla�orm by pos�ng updates, sharing industry insights, and 
par�cipa�ng in discussions and ensure your LinkedIn informa�on aligns with your resume and other 
professional materials. 

Connect with coworkers and student colleges; the bigger the network the bigger the chances to be 
connected with your future job. 

Personalise your link URL to be easily remembered. 
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